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WHOLE EARTH CATALOG: 


ORIGIN OF THE SPECIES AND EVOLUTION THROUGH THE AGES 


by Stewart Brand 


‘T: he Whole Earth Catalog got started 
ina plane over Nebraska in March 
1968. I was on the way back to 
California from burying my father in 
my hometown in Illinois — a man who 
loved shopping in mail order catalogs. 
The sun had set ahead of the plane while 
I sat reading Spaceship Earth by Barbara 
Ward. Between chapters, I gazed out 
the window into dark nothing and 
slipped into a reverie about how I could 
help my friends who were starting their 
own civilization hither and yon with 
communes in the sticks. The L.L. Bean 
Catalog of outdoor stuff came to mind, 
and I pondered upon Mr. Bean’s service 
to humanity over the years. So many of 
the problems! could identify camedown 
to a matter of access: where to buy a 
windmill; where to get good informa- 
tion on beekeeping; where to lay hands 
on a computer (in those days no easy 
task). 


Shortly, I was fantasizing an access serv- 
ice. A truck store, maybe, traveling 
around with information and samples 
of what was worth getting and advice 
on howto use it and where to get it. And 
a catalog, continuously updated — in 
part by the users. A catalog that owed 
nothing to the suppliers and everything 
to the users. It would be something that 
I could put some years into. Amid the 
fever I was in by this time, I remem- 
bered Buckminster Fuller’s admonition 
that you have about ten minutes to act 
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Kevin Kelly 


Whole Earth Catalog founder Stewart Brand. 


on an idea before it recedes back into 
dreamland, so J started writing up the 
scheme in the end papers of Barbara 
Ward’s book (never did finish reading 
it). 


One of the main things that drove me 
into business was ignorance. A liberally 
educated young man, I hadn’t the faint- 
est how the world worked. Bargaining, 
distribution, mark-up, profit, bank- 
ruptcy, lease, invoice, fiscal year, inven- 
tory — they were all a mystery to me 
and were usually depicted as sordid. 
That was then; tastes have changed, 
perhaps too far the other way. At the 


time, in fact, finances were not particu- 
larly on my mind. How To Make Money 
was not the design problem. (I'd heard 
and bought Ken Kesey’s advice that you 
don’t make money by making money: 
you have that in mind early on, but then 
you forget it and concentrate entirely on 
good product; the money comes to pass. 
Michael Phillips later stated it: Do what 
you love; the money will come.) The 
problem was How to Generate a Low- 
Maintenance, High-Yield, Self-Sustain- 
ing, Critical Information Service. 


Easy. Youname what you knowis good 
stuff and indicate exactly where to getit. 


You do this on newsprint, which costs 
half of the next-higher paper stock. Low 
overhead at every step. Employ stone 
amateurs with energy and enthusiasm. 
Build furniture out of scrap doors, light 
tables out of scrap plywood, work in 
whatever space you have. Pay your pros 
$5/hour (no raises) and the beginners 
$2/hour with $.25/hour raises every 
couple months — in 1968 that was good 
money. Employees fill out their own 
time sheets. If they get dishonest about 
that — or anything that hurts service — 
fire them. Spread responsibility as faras 
it will go, credit too. 


What you’re trying to do is nourish and 
design an organism that can learn and 
stay alive while it’s learning. Once that 
process hits its stride, don’t tinker with 
it; work for it, let it work for you. Make 
interesting demands on each other. 


By June 1969, we were being mentioned 
in underground papers such as the East 
Village Other. And then Nicholas von 
Hoffman wrote a full column on the 
Whole Earth Catalog that got syndicated 
all over the U.S. We were caught. We 
were famous. 


Of all the press notices we eventually 
got, from Time and Vogue to Hotcha! in 
Germany toa big article in Esquire, noth- 
ing had the business impact of one tiny 
mention in “Uncle Ben Sez” inthe Detroit 
Free Press, where some reader asked, 
“How do we start a farm?” and Uncle 
Ben printed our address. We got hun- 
dreds and hundreds of subscriptions 
from that. We hired more people. De- 
posits at the bank were more frequent. 
The bank officers got more polite. 


In September 1969, as I was driving up 
the hill from Menlo Park to work (Cata- 
log production was in a garage in the 
hills), it suddenly hit me that I didn’t 
want to. Instead of golden opportunity, 
the publication was becoming a grim 
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chore. I considered the alternatives of 
taking my medicine like a good boy or 
setting about passing my job to some- 
body else. I’m sure I sighed unhappily. 
And then this other notion glimmered. 
Keep the job, finish the original assign- 
ment, and then stop. Stop a success, and 
see what happens. Experiment going as 
well as coming. We printed in the Sep- 


tember 1969 Supplement that we would 


cease publication with a big Catalog, 
The Last Whole Earth Catalog, in Spring of 
19710 


Meanwhile, business was still growing. 
The morning mail was a daily, heavy 
Santa Claus bag. 


Our stopping was primarilyan economic 
experiment. Rather than do the usual 
succession things, we preferred to just 


cease supply and let demand create its_ 


own sources. Our hope was that those 
sources would be more diverse and 
better than we had been, or could have 
been if we had continued. 


So, in June 1971, we had the Demise 
Party celebrating theself-termination of 
the Whole Earth Catalog, and all in all it 
was a rout. Fifteen hundred people 
showed up. San Francisco’s Explorato- 


rium staff had their museum weirding 
around us full steam. At midnight, Scott 
Beach announced from the stage that 
these here two hundred $100 bills, yes, 
$20,000, were now the property of the 
party-goers, just as soon as they could 
decide what to do with them. 


“Flush them down the toilet!” “No, 
don’t!” “Give it to the Indians!” “Bang- 
ladesh!” “Our commune needs a pump 
or we'll all get hepatitis!” And so on. 
The debate lasted till nine o’clock the 
next morning, when a dozen remaining 
hardcore party-goers turned theremain- 
ing $15,000 ($5,000 had been distributed 
to the crowd at one wild point) over to 
Fred Moore, dishwasher. He later gath- 
ered people for other group decidings 
over what to do with the money. Most of 
the story, Rolling Stone’s account, is in 
The Seven Laws of Money, by Michael 
Phillips. 


After burning our bridges, we reported 
before the Throne to announce, “We're 
here for our next terrific idea.” The 
Throne said, “That Was It.” 


In 1971 we had ceased making Whole 
Earth Catalogs forever, sincerely expect- 
ing that someone would quickly come 
along and fill the niche better than we 
did. Well, they didn’t. The Last Whole 
Earth Catalog won the National Book 
Award in 1972 and continued to sell 
5,000 copies a week with increasingly 
outdated information. (It also made 
about $1.5 million, against zero over- 
head. So I set up Point Foundation, and 
we gave the money away to assorted 
effective individuals.) We half-heartedly 
updated the “last” Catalog in 1973 and 
1975 and added what amounted to 
Volume II in 1974: The Whole Earth 
Epilog . 


Simultaneously we began a journal 
called the CoEvolution Quarterly (CQ). 1 
had been wanting to call it “The Never 
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A page-spread from the Next Whole Earth Catalog, the largest of the print Catalogs, 1980. 


Piss Against The Wind Newsletter,” or 
perhaps “Making Circuit.” I did havea 
formula in mind: we would print long 
technical pieces on whatever interested 
us — the opposite of the predigested 
pap in, say, Intellectual Digest. So the 
Spring 1974 CQ had Paul Ehrlich on 
coevolution, Roy Rappaport and How- 
ard Odum on energy and culture, Sam 
Keen on spiritual tyranny, and a nice 
reception from readers. We had printed 
5,000 copies of the 96-page Spring CQ 
and sold them all. The Summer CQ sold 
out 10,000 copies immediately; we had 
another 7,000 printed. 


By Winter 1979, we had put out 24 is- 
sues of CQ. For years we resisted the 
standing temptation to do a new ver- 
sion of the Catalog because of the sheer 
labor involved. Then Art Kleiner, Uni- 
versity of California /Berkeley journal- 
ism graduate, indicated that he would 
like to work with us. In the brutal/ 
apologetic tones you would use asking 
someonetoscrub the toilets, I said, “Art, 
how would you like to handle the com- 
piling of a new Whole Earth Catalog? 
That includes working on the distribu- 
tion deal and production and printing, 
as wellas contacting all of the old listees 


for their recent information and making 
final sense out of the doubtless-conflict- 
ing evaluation messages from the 
editors.” 


“Sure,” he said. 


If Art was that brave, I guessed we 
could be. Then began the sift through 
everything in the Whole Earth Catalog, 
the Whole Earth Epilog, and 24 issues of 
CoEvolution Quarterly to identify, up- 
date, and assemble thebest. New prices, 
new addresses, new covers, new ex- 
cerpts (from catalogs and magazines), 


and often new reviews. Called The Next 
Whole Earth Catalog, it had 608 folio-size 
pages, reviewed 3,907 items, and 
weighed 5 '/2 pounds. Before the ink 
was dry on the first 1980 edition, work 
began ona second edition that appeared 
in 1981. 


By 1983 the personal computer market 
was booming. John Brockman, our liter- 
ary agent in New York, suggested we 
ought to do a Whole Earth Catalog of 
software. A few months later an eight- 
page proposal netted Point the biggest 
advance fora nonfiction paperback book 
in history — $1.3 million. That project 
saved a struggling Whole Earth opera- 
tion, and also nearly destroyed it. To 
meet the size and schedule of the proj- 
ect, Whole Earth staff more than 
doubled, and a raft of new people 
brought with them from the computer 
business different salary expectations 
than we were used to in the humble 
magazine business. Software turned out 
to be vastly more difficult to review 
than books — everything important is 
deeply hidden. Then I madethemistake 
— the biggest in our history — of as- 
suming that a computer magazine 
would be the way to work into the book, 
the way CoEvolution had always served 
the Catalogs. 


The Whole Earth Software Review (“The 
Magazine of Fine Computing”) came 
out in Spring 1984 in full color and Read- 
ers’ Digest size, with no ads (as usual), 
and expensive promotion. It died ig- 
nominiously with the third issue in the 
midst of a personal computer market 
bust. Meanwhile, editor Barbara 
Robertson assembled aninnovative and 
eclectic, masterly bookin the Whole Earth 
Software Catalog. It got great reviews, 
and it sold some 150,000 copies, which 
is outstanding in usual terms but poor 
in terms of its advance. In 1985 we 
brought out a wholly revised and up- 


Once the background was dry, 
Conge applied the remaining hues 
with several different Percy 
Baker brushes. The colors are all 
Peerless mineral - base watercolor 
dyes. “I like their intensity,” he 
says. “If you took a quart, which 
would last a lifetime, and poured it 
into a swimming pool, it would 
change the color of the water in 


the whole pool. It’s incredible.” 
Next, it was off to the printer, 
whose first chromalin was “quite 
unsatisfactory,” Conge says. “The 
whites were dirty and the overall 
colors heavy and deep.” 
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dated Version 2.0 of the Software Cata- 
log, and quit. We had spent the $1.3 
million advance making the book, and 
no more money would come in from 
sales. 


Right idea, wrong medium. Personal 
computer software moves much too 
quickly to bereviewed usefully in books. 


Wrenching as it was, the Software Cata- 
log venture carried Whole Earth into a 
new and fruitful watershed. It brought 
us computer technology early and deep. 
It brought us Kevin Kelly, an informa- 
tion addict who was hired to edit 
CoEvolution while the rest of us wrestled 
with the computers. It encouraged me 
to take the hell off on sabbatical (to 
Africa, MIT, and Royal Dutch/Shell in 
London) and only come part way back. 
Kevin sharpened the editorial edge ofCo- 
Evolution (by then renamed Whole Earth 
Review) and restored Point’s ravaged 
finances. 


By 1986 Kevin and crew were ready to 
try anew version of the old Catalog. The 
Essential Whole Earth Catalog was a 
wonder of close-packed information, 
edited by the same J. Baldwin who was 
the senior editor of this CD. It was solid 
proof that Whole Earth was healthy and 


ready to take on a new generation of 
tool evaluation, in new directions, with 
new textures. 


By 1987 Kevin and Apple Computer 
were discussing a possible collabora- 
tion, using Whole Earth material as a 
demonstration of the capabilities of a 
new kind of software that had been 
developed by one Bill Atkinson. Bill 
called it “Wild Card”; it would soon hit 
the market as “HyperCard” — the 
lauded New Thing in personal comput- 
ers that year. Not apparent at first was 
that HyperCard could be a splendid 
front end and authoring system for the 
vast reaches of data storable in 
CD-ROMs, but that was Apple’s plotall 
along, and we were becoming part of it. 
With money and the loan of peoplesuch 
as Tim Oren from Apple, parts of The Es- 
sential Whole Earth Catalog were rendered 
into ROM and demoed to the public 
with the announcement of Apple's 
CD-ROM machine. 


At this point Doug Carlston bought in. 
Doug had been on Point's Board of Di- 
rectors for years, and he had been con- 
sidering how to get his software com- 
pany, Brederbund, into the CD-ROM 
business. With luck, The Electronic Whole 
Earth Catalog might be the first in a long 


list of electronic titles from his shop. 


For us at Whole Earth the attractions of 
CD-ROM were multiplying. First was 
the lure of exploring anew medium. We 
had pioneered “desktop publishing” 
fifteen years before most of the world, 
and we yearned for the old freedom of 
working in a form not yet burdened by 
accepted practices. Then came the size 
problems. That 5 1/2 pound Next Whole 
Earth Catalog showed us wecouldn’t get 
any larger in print. It made a dent in 
your chest to read in bed. But cutting 
out good stuff — good products, good 
quotes from books and magazines, in- 
triguing side issues — grieved us con- 
stantly. In CD-ROM we found a me- 
dium which was both larger and smaller 
in just the right ways. We could jam in 
all the good stuff, and the “book” would 
fit in a jacket pocket. 


Because our books had always been self- 
produced, we were accustomed to a 
level of cross-reference not possible in 
most books. With HyperCard we could 
at last pursue cross-referencing a whole 
dimension further: all the related pieces 
of information on the disk could know 
about each other. Best of all, many of 
those pieces of information could be 
sound! Being able to randomly access 
and sample sound was not only new to 
books, it was new to the audio industry. 
Wewould be first out with acatalog that 
let you shop with your ears. Our inabil- 
ity to cover music well had always frus- 
trated us. 


With CD-ROM, the Whole Earth Catalog, 
was getting to become more of the tool 
it had wanted to be since 1968. It’s a 
significant step toward . . . Well, how 
about an electronic Whole Earth Truck 
Store that drives up in front of your 
virtual door with every great tool in the 
world in it, ready to be tried, borrowed, 
purchased, learned from? 


How THE ELECTRONIC CATALOG IS ORGANIZED 


The Electronic Whole Earth Catalog is comprised of approximately 9,500 
HyperCard cards, covering 2,500 items reviewed, and including 4,000 
pictures, 2,000 text excerpts, and 500 sounds. 


We've structured the Catalog to make it easy for you to find a specific 
item or topic and to encourage serendipity. 


On one hand there is a hierarchy of levels (Domain, Section, Cluster) 
which are really nested tables of contents to guide you down to the 
Article level. That’s where the real information is. 


In addition there are three more direct ways to find an Article on the disc: 
Contents listings in outline form, an alphabetical Index of all titles and 
Quick Search (fo find all occurrences of any word, author, title or subject 
in the entire Catalog). 


The diagram below should give you an idea of how all these elements of 
the Electronic Whole Earth Catalog relate to one another. The rest of this 
booklet will give you more detail and tell you how all the controls work. 
Don’t worry, you can‘t accidentally harm any of the data. Have fun! 


1 Table of 
Contents 


13 Domain Cards 


60 Section Cards 


400 Cluster Cards 


9 000 Article Cards 
(including 2,500 reviews, 4,000 pictures, 2,000 excerpts, 
and 500 sounds) 


- Contents 
Listings © 


Alpha Index _ 


Quick Search 


THROUGH THE LEVELS OF THE ELECTRONIC WHOLE EARTH CATALOG 


INTRODUCTION & 
FIRST TIME HELP oe | 


ey aa 


WHOLE SYSTEMS 


HOUSEHOLD 


CRAFT 


LIVELIHOOD 


Click NAME to eg) Click PICTURE for 
enter domain adee| |Zher4] domain contents 


2. This is a Domain card listing its 
constituent Sections. You can start with 
any Section you like. A click on Animals 

takes you to the Section card below. 


i Bennie : 


By Invertebrates 


4. A Cluster card lists the Articles on a 
specific subject. Cluster cards also feature 
Cross References to related information in 
other Domains, Sections and Clusters. A 
click on Cornell Laboratory of Ornithology 
will take you to the Review card at the top 
of the next page. 


1. This is the Whole Earth Table of Contents. It's 
divided into twelve general areas of interest 
called Domains. Click the one you'd like to 
explore. A click on Whole Systems takes you to 
the Domain card below. 


“CYBERNETICS 


3. This is a Section card 
with its Clusters of related 
Articles. Click the Cluster 
of your choice. A click on 
Birds will take you to the 
Cluster card below. 


Birds 


BIRD GUIDES 
BIRD LIFE 


Cornell Laboratory of Ornithology 


4 Cross References 
The Care of Exotic Birds 
Poultry 
Pet Supplies 
aoe 


CES a PS Se Se 5. Articles may be commentaries or introductions, 


2 


:%| Cornell Laboratory of Ornithology 

# No field guide or record can substitute for being out there snd in though most often they are reviews of books, tools, 
tune with our avian cousins. But, like the guides, records organizations, tapes, records, catalogs, or anything 

M (especially by region or bird family) can help. For those who know, 
a bird heard is a bird seen. 


else the Whole Earth editors deem useful. 


i The best access to records coordinated with field guides and other When you choose an Article, you'll always get an 
birdomania comes from the Cornell Laboratory of Ornithology. The informed comment or review first. It may be just a 
bird pictures that follow in this review are taken from Roger Tory : P i 
Peterson’s Field Guide to Western Birds, because the sound clips sentence or it might be many Review cards long, but 
used here as examples of Cornell’s records are keyed to that it will always be positive; we only show things we like, 
Peterson guide. ; . 
A click on the bottom right Page Turner arrow takes 


you to the Access card below. 


— Peter Warshall 


Pa ComellL aboratory of Ornithology 


6. Each Article which is a review has 
an Access card (or cards) like this ey catelog free from: 


one with the information you'll need The Crow’s Nest Bookshop 
to obtain the item(s) being reviewed. eicociswiar ute 
A click on the right Page Turner arrow Beek 
takes you to the Excerpt card below. — [iim °°7-254-2400 


CATALOGLIE 


. 


lCornel] Laboratory of Ornithelagy 


In learning bird voices (and some birders do 90 percent of their field work by ear), 
there is no substitute for the actual sounds. Authors often attempt to fit songs into 
syllables, words, and phrases. Musical notations, comparative descriptions, and even 


ingenious systems of symbols have been employed. But since the advent of sound 7. Many Articles have excerpts that give you 
ding, these older techni have be lipsed.... . . + oe 
Sail Si A aa ata aaa ==] an idea of what the item under review is like. 


The song descriptions in this book are merely reminders, for handy use in the field. There may be several Excerpt cards. Click 
To prepsre yourself for your field trips, play the records. Read each descriptionin 4 - 

the Field Guide for an analysis. Play the records repeatedly and compare similar songs. f| 4 the right Page Turner again to go to the 
Repetition is the key to learning bird voices. Remember, however, that there are H 

“song dislects”: birds in your locality may not always sing precisely as the ones on i Picture card below. 

the record do. Nevertheless the quality will be the same and the general effect will be 

recognizable. 


— Peterson’s Field Guide to Western Birds 


<a Sof 13 


MOUNTAIN CHICKADEE 
Parus gambeli 
5 to 5-3/4 


. Field marks: Similar to Black-capped Chickadee but 
8. When appropriate, Articles black of cap interrupted by white line over each eye. 


e Sides lack buff. 
include one or more Picture 


Yoice: Song, 3 high clear whistled notes, “fee-bee- bee,” 


cards. Some of them fill the Fem | first note highest, next 2 on same pitch; or 3-4 notes 
. : going down the scale in halftones. “Chickadee” notes 
entire screen. Some cards have huskier than black-cap’s: “tsick-a-zee-zee-zee” 


sound, too. Click the Sound — Excerpt and illustration from Peterson’s Field Guide 
button to tune in. “ to Western Birds; sound clip from A Field Guide to 


WHAT THE ContTROLS Do 


The Whole Earth Table of Contents is where you start. 


Clicking the Home 
button takes you to 
HyperCard Home. 


A click on the 
Domain picture 
takes you fo an 


Click Introduction & 
First Time Help for 


COMMUNITY 


outline of the 
Contents of that 
Domain. 


complete operating PLACE 
instructions and an 


; HOUSEHOLD 
explanation of how 


A click on the 
Domain name takes 


the Electronic 


you to that Domain. 


Whole Earth Cata- 


log is arranged. EMRE SSL 


Click NAME to 
enter domain 


Click Help for an 
on-screen explana- 
tion of this card. 


This is one of the twelve Domain cards, showing the Sections 
in that Domain. Click on a Section’s title fo go there. 


it 
bt —he 


PLAYING é 
MUSIC 


RECORDINGS 
BY MAIL II 


Click Quick Search to 
find any word on the 
disc. Occurrences 

are shown in context. 


Click Index to get 
an alphabetical list 
of the Articles 
contained in the 
Electronic Whole 
Earth Catalog. 


Clicking the Whole Earth button always takes 
you back to the Table of Contents. 


Clicking the Forward button always takes you 
to another card of the type you are looking 
at. In this case, you'll go to another Domain 
card. Think of them as being arranged in a 
circle — if you keep clicking, you'll “wrap 
around” back to where you started. 


Clicking the Reverse button takes you back 
to the previous Domain card, in effect going 
through the list of Domains in the other 
direction. 


Here is a typical Section card 
along with one of the Cluster 


cards it leads to. Both cards func- 
tion very much the same, giving 
you ways to navigate around on 
their level, or to navigate up or 


down to other levels. On a 


Section card, click on a Cluster 


title to go there. On a Cluster 
card, click on an Article title to 
go there. 


Fl RECORDINGS BY. 
fF MAIL II 


Exotically Modern 


saad Blues and Jazz 


@ World Beat and Reggae 


See 
Pull-Down 
Menu 
description 
below for 
Menu 
choices, 


This is the A click on the Whole Earth 
Cross Refer- =| SSE button always takes you 
ence box ware, World Beat and Reggae back to the Table of Con- 
(found only isi ii aca | tents. 

on the Cluster : te Shanachie Records 

card). Click K Clicking this Card button 
the title you masees| \| World Music Institute takes you up one level fo the 
want and you nee N aw card you logically branched 
go there. If PN off of — from a Cluster card 
you want to (ee wk Records ee | to a Section card; from a 
return to this Section card to a Domain 


Cluster after 
going to the 
Cross Refer- 
ence, press 
the Escape or 
~ key on your keyboard. 


Click on Menu fo see the Pull-Down Menu. Choose the function 
you need and release the mouse (if a 


The Reggae and African Beat 
Multi-faceted Distributors 
Multi-faceted Labels 


4 Cross References & 
Ethnic and Classical 
Music of the World 
Cultural Exchange 


Gelrel. 


On a Cluster card, clicking 


the Forward button takes you 
to the next Cluster card in the Section you are in. On a Section card it 
takes you to the next Section in that Domain. This series “wraps around”: 
keep clicking and you'll end up back where you started. Clicking the 


Reverse button takes you the other way. 


index of the entire disc. 


function is greyed-out it is not available 


for the card you have on screen). 


The top area of the Pull-Down Menu 
shows the levels above your present 
position in the Catalog. Select any 


level to go there. 


Help brings up an on-screen descrip- 
tion of the card you are looking af. 


Contents takes you to an outline listing 


of the Contents of your current 


Domain. From there, click on any title 


to go to it. 


e WHOLE EARTH 
e CRAFT 

e Tools 

« Toolmaking 


viewing. 


Access card. 


Contents : 
Index tion. 
Print Article 
Print Order Form 
Quick Search 


quit program. 


Index takes you to an alphabetical 


Print Article will print all the cards of 
whichever Article you are currently 


Print Order Form will print a simple order 
form for the product described on an 


Quick Search takes you to that func- 


Quit will quit both the Electronic Whole 
Earth Catalog and the HyperCard 


ArTICLE CARD CONTROLS 


Here is a representative set of Article cards: Review card, 
Access card, Excerpt card and two Picture cards. An 
Article can have virtually any combination of cards, and 
not all Articles include all four types of card. The controls 
function the same way on all the cards. 


The Review card contains the text of this 

particular review, introduction or com- 
mentary. It can also include Cross Refer- 
ences which are identified by the a 
symbol and activated by clicking there. 


epessne seen ieth 


) COUNTRY STORE CATALOGS 


Like the Amish community It serves, Lehmen’s Is gentle, bucolic, 


ial Kitchen geor- ges refrigerators, wood cookstoves, ond 50-gellon 
ie iron “connibel” cauldrons. You cen stil! get real Flexible Fier 


Say plus © wonderful selection of horse drawn buggies and ager The 
Vermont Country Store specializes in old-style cotton clothes and ff 
household goodies. They stil! make ‘em like they used to. 


~ J, Beldwin: 


RNS Nee poten 
nS 
v Moving Heavy Things 


mn hte 
0; 48 
osesze20s9 


12.95 ($1445 pote 


The Excerpt card gives you one or more 
excerpts from the item(s) being reviewed 


On Picture 
cards where 
the illustration 
takes up the 
full screen, 
the Page 
Turners and 
Menu button 
will be shown 
as well as a 
Caption. The 
same clicking 
procedure will 
make these 
disappear 


Jappspaeopernseyy aes 
~ >, 


The Access card gives you full ordering 
information on the book, product, 
magazine, organization, etc. being 
reviewed, as well as providing a picture 
when appropriate. 


VEE: Stee 


The Self-Publishing Heave! 
pesos bn ince fom eee eto es ee 
or book, draft « letter to stmiler groups saying “this group ordered the book and we BS 


wait ice maghtiv inrbahed GoThe atticg neg he Jobe 100 phecss =e rte S 
GE Irvestmant — and there 19 « good chance of » payott, 


HESS efore you go to press, ebtein your resale permit wo you won't have to pay sales tees 
(00 your books when you pick them up from the printer, Chack the pasted resale 
permit et # nearby store, the name of the controlling agency will be on it 


in this Article. 


Don't hesitate to otop on ad that (2n"t payiog Its evn vay. Advertise only 1n the best S| 
‘months. Books sel! best in February through April because people ere confined te 
thet homes by the weather. 


The Picture card shows an illustration from 
(or of) the subject of this Article. If there is 
a Caption field and it is in the way of your 
viewing, then click anywhere on the 
picture to make it disappear. Click again 
to make it return. 


and reappear along with the Caption. 


Menu 


See Pull-Down Menu description on 
the previous page for Menu 
choices. 


As always, clicking 
the Whole Earth 
button returns you 
to the Table of 
Contents. 


Clicking the Card 
button takes you to 
the Cluster card con- 
taining this Article. 


Click the Forward 
button to go to the 
first card of the next 
Article in this Cluster. | 
Keep clicking and 
you'll see all of them, 
ending back at the 
first card of the 
Article from which you began. The 
Reverse button goes the other 
direction. | 


Article cards generally follow the 
order: Review, Access, Excerpt and 
Picture. Click the Page Turners to 
go forward or backward through 
them. Article cards “wrap around” 
too — if you keep clicking forward 
you'll soon be back to where you 
began. Look here to see how 
many cards there are in this Article, 
and which of them you currently 
have on screen. 


If there are Sound 
buttons if means that 
there is sound associated 
with that card and you can play 
the sound by clicking on the 
button. Click there again to 
interrupt the sound. 


WHoLe EARTH Quick SEARCH 


ROR A ae a ie a aoe aa ea 


With Whole Earth Quick Search you can see all the occurrences of any word in the entire 
Catalog — in their context and with the ability to branch off to the words’ actual locations 
throughout the Domains of the Catalog. 


Type the word you 
want to search for here 
(the Search Word). 


Search By: Click one of 
these buttons fo look 
for occurrences of the 
Search Word in either 
the Full Text, just in the 
Titles or in Author 
names. Or search for 
the word in a list of 
Subjects included in 
the Catalog. 


Search In: search the 
entire Catalog, or just 
search the Domain you 
entered Quick Search 
from. 


The Search Word. 


Title of the Article in 
which this occurrence 
of the Search Word 
was found. 


Click Go Next to go to 
the next occurrence 
of the Search Word. 


Use the Thumb and Scroll Bar to 


Mi Search by: O Subject 
Olitle 
© Author 


@ Full Text 


MiSearch in:|| whole Catalog 


Click Find First to find 
the first occurrence of 
your Search Word. 


BRAND 


LIVELIHOOD 
What Color /s Your Parachute? 


In a domain positively viscous with lame books, this perennially best-selling guide to job- 
seeking has no competition. It is updated annually (that’s impressive), it is cheery for a 
reader who could probably use some cheer, and it hes sound, detailed advice for an all- 
important tesk that is well-served with a bit of skill. 


— Stewart[Brand| 


Click on the Whole Earth button to go 
to the Whole Earth Table of Contents. 


1 BRAINCHILD 

1 BRAINS 

1 BRANCH 
RAND 


2 BREAKFAST 
1 BREAKING 

1 BREAKS 

1 BREATHS 

1 BRIARPATCH 


Click here to get Help 
for Quick Search. 


move through the occurrences of 


the Search Word. 


Go to that Card oJ | 


The Index Listing gives 
you an alphabetical 
listing of words and 
their number of oc- 
currences. Click on 
any word in the Index 
Listing to search for it 
and go directly to its 
first occurrence. 


Use the Thumb and 
Scroll Bar to browse 
through the Index 
Listings. 


Click on this arrow to 
return to wherever you 
entered Quick Search 
from. 


The Domain containing 
this occurrence of the 
Search Word. 


The Search Word found 
in the text. 


Click here to return to 
Whole Earth Quick 
Search main card. 


Go to That Card: Go to the actual card containing 


this occurrence in one of the Catalog Domains. 
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